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Slifter — Local Shopper

5 sliftel product Search

-fber Hikon D48 5LA
Shiter 7Y

Find procucts a foca sores 5| N = SEARCH, SEE, SAVE and SHARE

1 |[1] My Shopping List

@, [2] search for Products N B
i = Integrates local retail inventory - over

_% [4] Persanalize B&H Photo- Uideao

2 (5] Help e $549.95 300,000,000 products at 150,000
i mnl'[é'] Options Menu Iocat|ons

Send

NOKILA NOKILA,

= First to GPS-enabled mobile local
product search

(SHLEN" Hat Tadle = Slifter is available on nearly any data
3 Products Price enabled mobile device: Wireless web,
il Java download, Blackberry download,
i o Tou FoyarSalc iPhone

I ? LLJii Mario Bundle  $495

1

Dt e 50
) 2007 ESAL, TeleAtlas NA %

[8] Options Menu
Back

NOKILA NOKILA

= r ™
S\‘fbe Monetizing LBS: Opportunities and Trends 2



Mobile Market Opportunity
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Consumers still shop in
stores, despite online growth

Merge-Channel: 88.7% research
online, but buy locally

95% Buy in-store: $4T yearly
market
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Mobile Advertising
Spending to Surpass
$6.5 billionin 2012

- eMarketer, March 2008
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Mobile Market Monetization: 2006 - 2008
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Mobile Market Monetization; 2009 - 2012

2009 — 2012
Advertiser Spend
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