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Performance of Broadband Markets

veri-on

Household Internet Adoption (% of households taking broadband)

— US States and EU Member Countries —
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Data from household surveys taken between November 2006 and March 2007. Sources: European Commission, “E-

Communications Household Survey,” April 2007; RVA LLC Market Research and Consulting, “Fiber-to-the-Home: Advanced

Broadband 2007” Vol. 1, June 2007.




